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	COURSE PLAN

	Course
	 Kick start you career in digital marketing

	Learn Local Organisation
	Noweyung  Ltd  ( on behalf of Gippsland  Learn Locals).

	Teacher
	
	Date
	Feb 2018
	Version
	1.3

	Part 1 – overview

	Course description. Course focus and content, number of hours, place in overall program, pathway to further courses, accredited training or employment

	This entry-level course will provide learners with foundation skills leading to vocational and employment pathways in Digital Technology.  The course includes an overview of digital marketing and the tools available to design and implement a digital marketing strategy. Learners will explore the best options in developing and supporting an online business presence. 
It is part of a suite of digital technology courses developed by the #Gippslanddigital team around the topic of online business development and underpins the 6 skill shortage areas in Gippsland.

The course covers: 

· Background – the digital landscape in which  we are currently living and working 
· What is digital marketing?
· Your website is your online image
· Search Engines and how to use them to drive traffic to your website
· Social Media - the heartbeat of the internet and the blood flow of the digital world.
· eCommerce and mCommerce: money is mobile!

· Online customer relationship management
· Next steps: Digital dinosaur or digital champion?

· The next step: tools and tactics

This is a 30 hour course. Learners will have access to workbooks, online materials (Think.digital, Google Garage) and GoDigi resources as well as guest speakers both online and face-to-face. This course will have a project based learning approach and learners will be developing an eportfolio to demonstrate their knowledge and skill to potential employers, in particular how the various digital marketing tools integrate and improve the online experience. 
The skills acquired in the course will enable  learners to explore other pathways into Cert II and III in Information, Digital Media and Technology

Many of the topics offered in this course provide the foundation skills that can lead into training packages such as Business, Hospitality, Tourism, Travel, and Seafood. All of these areas have been identified as skills shortage areas in Gippsland, and therefore are more likely to lead to employment outcomes for participants.  
Priority learner cohorts involved in this program may also have the opportunity to take part in workplace visits, hear from guest speakers and apply their learning to assist small business with elements of their technology requirements. 
Four key areas in the IT industry include: IT Support & Networking, Social Media for Business, Marketing

Business Analyst and Software development.
The BSBSS00061 Cloud Computing and Digital Skills for Business Skill Set is  also an excellent pathway into Cert III in Micro business Operations, for example and covers:

        BSBSMB412 Introduce cloud computing into business operations

        ICTWEB201 Use social media tools for collaboration and engagement




	Planning and consultation. Process undertaken for course development/improvement

	This course has been developed in direct response to the #Gippslanddigital bootcamp training. Participants in the two day bootcamp identified this as a course that would engage with a new learner market, particularly ACFE priority cohorts who are planning to set up their own business online or support a small business in their own community. This course will provide learners with the tools and knowledge they need to develop a digital marketing strategy and set up the tools to effectively start or support a business online. 

The course is part of a suite of digital technology courses that underpin the 6 skill shortage areas in Gippsland and therefore are more likely to lead to employment outcomes for participants.  The teachers who attended the 2 day bootcamp identified this course as one of their 3 priorities in teaching the Think.Digital curriculum. 62% of the teachers who attended felt that they would have no problem teaching this topic. 
The Gippsland regional workforce plan predicts that the shift to online technology may change the skills required of the retail workforce. 


	Prerequisites. E.g. computer skills and access, literacy/numeracy levels etc.

	Learners need a basic level of digital literacy, such as the Intel Learn Easy Steps course, particularly units 3, 4 and 5. 
Learners should be approaching ACSF Level 3 as this level is regarded as the “minimum required for individuals to meet the complex demands of everyday life and work in the emerging knowledge-based economy”.  (See http://www.bksb.com.au/australian-core-skills-framework/).  

	Teacher skills. Skills, experience, qualifications needed

	The teacher must have completed the two day train-the-trainer boot camp and / or participated in the online sessions with Think.Digital. Suitable skills and knowledge relevant to the course would also be the completion of the relevant units in the Google Digital Garage suite of online courses. 

Experience in teaching digital technologies to adults preferable.  

	Pre-accredited learners select options below that apply

	 FORMCHECKBOX 

	people from culturally and linguistically diverse backgrounds and those who require assistance with English as a second language

	 FORMCHECKBOX 

	people who have been marginalised and have not accessed education, training and employment

	 FORMCHECKBOX 

	people who have experienced barriers to education in the past and need intensive support to re-engage with learning

	 FORMCHECKBOX 

	people who have limited access to learning opportunities e.g. rural

	 FORMCHECKBOX 

	other (please describe below) 

In particular the following priority learner cohorts as outlined  in the #gippslanddigital proposal

	
	· Early school leavers
· Low skilled and vulnerable workers

· Underemployed / unemployed people

	Outcomes. What do you want your learners to know and be able to do as a result of the course?

	
	At the end of the course learners will:
• Understand  how to use social media tools  to grow a  business online,

• Know how using online marketing tools  can improve   business efficiencies

• Gain an understanding  of low cost digital marketing technologies and how they work 
• Identify how you can improve current digital marketing practices

• Create an action list on steps you can take to improve digital marketing

	Employability. What employability skills will you address? What strategies will you use to build learners’ employability skills?

	
	 FORMCHECKBOX 

	Speaking and listening

	
	
	

	
	 FORMCHECKBOX 

	Reading and writing

	
	
	

	
	 FORMCHECKBOX 

	Numeracy

	
	
	     

	
	 FORMCHECKBOX 

	Teamwork

	
	
	Work together and communicate to ensure group tasks are completed according to standard.

Work collaboratively with group / classmates.

Clarify group / task goals with support staff and clarify own responsibilities in completing the task / project. 

Give and receive constructive feedback.

	
	 FORMCHECKBOX 

	Problem solving

	
	
	Solve problems in routine contexts such as identifying contingencies to deal with unplanned problems. 

Select and apply strategies to solve problems. 

Maintains up-to-date knowledge necessary for own situation

	
	 FORMCHECKBOX 

	Initiative and enterprise

	
	
	Adapt to changes, including working with a supervisor/ mentor. 

Suggest changes to familiar routines to improve outcomes.

	
	 FORMCHECKBOX 

	Planning and organising

	
	
	Plan routine tasks and organise work according to defined requirements.

Goals are clarified and agreed to with teacher / mentor. 

Plan processes and stages.

Carry out tasks to meet timelines and priorities. 

Review effectiveness of plan in achieving goals.

	
	 FORMCHECKBOX 

	Self-management

	
	
	Take responsibility for prioritising and completing delegated tasks. 

Follow instructions.

	
	 FORMCHECKBOX 

	Learning

	
	
	Identify factors that may impact on achieving goals.

Identify personal strengths and weaknesses.

Identify how to learn best.

Accept opportunities to learn new ways of doing things and implement changes with support. 

Monitor progress towards achieving goals.

Make adjustments if necessary.

	
	 FORMCHECKBOX 

	Technology

	
	
	Select digital technology for a variety of project based tasks.

Use digital systems and tools to complete tasks, and to access and manage personal and work related information.


	Delivery. What teaching and learning approaches will you use?

	
	Teaching will be face-to-face  with online support and will include:

Demonstration of tasks to be completed

Discussions

Group collaboration and project based learning 
Scenarios

Written work such as preparation of  lists

Internet research

Guest speakers both online and in class time 


	Achievement of outcomes. How will you measure the outcomes?

	
	
Project completion: learners will be encouraged to set themselves up on Google and work through the various tasks in the program and develop a demonstration site. 
Learner reflection and feedback

Teacher observations

Feedback from guest speakers.


	Evaluation. How will you evaluate the effectiveness of the course and plan improvements?

	
	Learner feedback – learner plan part B.
Teacher reflections

Feedback from external agencies.
Peer review – Course Moderation

Learner attendance.
Number of volunteer / traineeship positions. 

	Acknowledgement. How will you acknowledge what learners have achieved?

	
	Certificate of Participation

Report in local paper

	Pathways. Where will this course lead for most learners? How can you provide support?

	
	Internal pathway

	
	This course is the first in a suite of #Gippslanddigital courses that will provide learners with the knowledge and skills to succeed in online work and learning.  Other courses available will be: 

Developing and email and social media strategy

Selling online 

Getting around in Google
Cloud computing 

Virtual and augmented reality

A scan of SEEK shows that there are currently 2,069 positions being offered under the category digital marketing. The skills and experience required for a telemarketer   for a digital media agency specialising in search engine optimisation and Pay Per Click advertising details the specific skills and knowledge that our target learner cohorts need to develop – many of these can be developed through an internal pre-accredited pathway. 

	
	External pathway

	
	The skills acquired in the course will provide learners with essential knowledge and skills that will help them to explore other pathways into Cert II and III in Information, Digital Media and Technology. 

Many of the subjects offered in this qualification are electives in a range of training packages such as Business, Hospitality, Tourism, Travel, and Seafood. All of these areas have been identified as skills shortage areas in Gippsland, and therefore are more likely to lead to employment outcomes for participants.  
We are commencing discussion with Federation Training to establish which courses they will be offering in 2018 that will facilitate a study pathway at a level appropriate to their skills and knowledge. Other local pathways into courses offered by GEST, BCAE and CCG are also being investigated.
Priority learner cohorts involved in this program will also have the opportunity to volunteer at a small business to help them with their technology requirements.



	
	Support provided

	
	Organisation’s staff and close collaboration with regional TIPS centres. 
Volunteering and supervised work experience opportunities.

Guest speakers and career and further study advice from TIPS and Federation Training.


	Some options to consider for course planning

Tick any options you plan to use:

	How
	How
	How

	Employability

embedding skill development
	Delivery

teaching and learning methods
	Achievement

ways of gathering evidence

	Embed processes
	 FORMCHECKBOX 

	group presentation and discussion
	 FORMCHECKBOX 

	demonstration

	 FORMCHECKBOX 

	group work and active learning
	 FORMCHECKBOX 

	group and pair activities
	 FORMCHECKBOX 

	questioning and discussion

	 FORMCHECKBOX 

	team projects
	 FORMCHECKBOX 

	demonstration by tutor or learner
	 FORMCHECKBOX 

	interview

	 FORMCHECKBOX 

	problem-based challenges
	 FORMCHECKBOX 

	modelling by tutor or learner
	 FORMCHECKBOX 

	group work

	 FORMCHECKBOX 

	planning, scheduling and monitoring
	 FORMCHECKBOX 

	games
	 FORMCHECKBOX 

	scenario

	 FORMCHECKBOX 

	learning-to-learn modelling
	 FORMCHECKBOX 

	self-directed worksheets or units
	 FORMCHECKBOX 

	case study

	 FORMCHECKBOX 

	computer-based tasks and products
	 FORMCHECKBOX 

	lecture style presentation
	 FORMCHECKBOX 

	problem and solution

	Build explicit skills
	 FORMCHECKBOX 

	DVD-based activities
	 FORMCHECKBOX 

	role play

	 FORMCHECKBOX 

	using email, phone and web tools for group tasks
	 FORMCHECKBOX 

	case studies
	 FORMCHECKBOX 

	self assessment

	 FORMCHECKBOX 

	time management
	 FORMCHECKBOX 

	web-based activities
	 FORMCHECKBOX 

	journals

	 FORMCHECKBOX 

	dealing with different opinions
	Add others
	 FORMCHECKBOX 

	written test

	 FORMCHECKBOX 

	brainstorming and mapping
	     
	 FORMCHECKBOX 

	online quiz

	 FORMCHECKBOX 

	task and project planning
	
	 FORMCHECKBOX 

	portfolio

	 FORMCHECKBOX 

	work-group collaboration methods
	
	 FORMCHECKBOX 

	action plan

	 FORMCHECKBOX 

	Internet researching
	
	 FORMCHECKBOX 

	project

	 FORMCHECKBOX 

	organising learning
	
	 FORMCHECKBOX 

	research and data collection

	 FORMCHECKBOX 

	decision-making in groups (including meetings)
	
	 FORMCHECKBOX 

	observation

	Add others
	
	Add others

	     
	
	     

	How
	Which
	Where to

	Evaluation

improving the course
	Acknowledgement

recognising achievement
	Pathways 

providing pathway support

	 FORMCHECKBOX 

	learner feedback sheet
	 FORMCHECKBOX 

	certificate of participation
	 FORMCHECKBOX 

	discussion of needs and aspirations via Learner Plan

	 FORMCHECKBOX 

	monitoring during the course
	 FORMCHECKBOX 

	exhibition of work
	 FORMCHECKBOX 

	class discussion of internal and external options

	 FORMCHECKBOX 

	group interviews
	 FORMCHECKBOX 

	demonstration
	 FORMCHECKBOX 

	Internet links

	 FORMCHECKBOX 

	in-course reviews (strengths, issues)
	 FORMCHECKBOX 

	publicity
	 FORMCHECKBOX 

	careers advisors

	 FORMCHECKBOX 

	post-course surveys
	 FORMCHECKBOX 

	film, computer or oral presentation
	 FORMCHECKBOX 

	other programs, other providers

	 FORMCHECKBOX 

	benchmarking other courses
	 FORMCHECKBOX 

	performance
	 FORMCHECKBOX 

	community advertisements

	 FORMCHECKBOX 

	feedback from critical friends
	 FORMCHECKBOX 

	letter, note, email
	 FORMCHECKBOX 

	mentoring

	 FORMCHECKBOX 

	client feedback (employers/community)
	 FORMCHECKBOX 

	skills portfolio
	Add others

	Add others
	 FORMCHECKBOX 

	community recognition
	     

	     
	Add others
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